
Here is how MMM can help:

The Solution: Marketing Mix Models (MMM)

What Marketing Mix
Modeling
(MMM)

can do for you.

1) Having to prove to management that marketing efforts worked
2) Wondering how much budget to allocate for marketing spends
3) Wondering how much to spend in each marketing channel
4) Wondering What would happen if they increased or decreased their 
marketing spends.

Problems faced by marketers:

Prove that
Marketing efforts 
worked

Optimally
allocate spends 
guided by
Marketing ROI

Get insights on
Marketing ROI of 
each channel at 

deeper level

Leverage the
power of MMM +
AI to get insights

on various 'What if'
marketing scenarios.


